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FORIMMEDIATE RELEASE

A REAL ESTATE MERGER TO SERVE YOU BETTER —THE CHUCK AND
BUDDY GROUP MERGESWITH BOLIN REAL ESTATE.

Alexandria, July, 2007- RE/MAX Allegiance associate broker and President of Bolin
Real Estate, Inc., Phil Bolin, recently announced the merger of Bolin Real Estate, Inc.
and THE Chuck & Buddy Group, Ltd. Theresult of the merger is” Real Estate Buddy.”

In arecent interview, Phil Bolin stated that “ The big newsisthat Chuck and | will be
working together asateam. It'san exciting event for us, our markets and for our
clients. I've always admired Chuck and the way he does business. Now, officially, we
can grow together as we combine the strengths of our business entitiesto serve our
clients on adeeper level. We're working to outpace the competition by offering better
tools, business systems and alternative marketing strategies.” Bolin further stated, “In
real estate, this kind of merger isunique. That’s why the editors of The Residential
Soecialist [arespected real estate journal] arranged for a special interview so we could
share what we are doing with othersin the industry.”

“Phil and | talked about merging for quite some time. We are very pleased that our
visions, systems, strategic goals and, most importantly, client needs are being
enthusiastically realized by thismerger. Now, in addition to traditional marketing
strategies, we offer clients the additional real estate marketing choices of Blended
Auctions and Full Service Consulting. Quite ssmply, our combined marketing portfolio is
Second to None!” states Chuck Boles.

Phil Bolin, President, will be responsible for day-to-day operations while Chuck Boles
will direct new business development. They will both focuson client care. Working
together as ateam, they now offer an “ extended portfolio of marketing choices’ to the
consumer.

Phil and Chuck will be glad to answer any questions you have about this exciting
business merger and their “ Second to None” portfolio of real estate marketing strategies.



